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Find 
your 
place 
in the 
Sun!

Real estate

Classified ads are $8 for the first 15 words, 20 cents per word after the first 15. Classbox ads are $8 per column inch.
Classified ads must be pre-paid or may be billed to established accounts. • Deadline for submission is Monday at noon.

Call Amanda at 326-8311 or email sunads@saratogasun.com to place a classified ad. 

Saratoga Sun Classifieds

Office 307-324-3349
Cell 307-321-2558

See our ad on Page 5. 
Century21 Cornerstone 
Realty.

statewide Classifieds Help wanted

tRaileR lots

Trailer space at 208 West 
Saratoga Ave. 326-5621.

Full-time Page Designer/
Copy Editor Wanted

Havre Daily News, Havre, Montana
Description: The Havre Daily News in Havre, Montana is seeking 
a page designer/copy editor. This is a key position in our newsroom, 
responsible for laying out our paper five days a week, works closely 
with the editor and reporters. The position requires: Ability to design 
appealing pages, write strong headlines, edit copy, ask questions of 
reporters. Be familiar with AP Stylebook. Paying attention to detail 
is critical. You’ll be working on both the print and online publications. 
You should be proficient in InDesign and PhotoShop. We’re looking 
for a designer with a strong news sense who can create eye-catching, 
informative visuals to enhance the readers’ experience. This is a 7:30 
a.m. – 4:30 p.m. shift, Monday-Friday. We’re looking for someone with 
experience and creativity who can work well in a small newsroom.

Duties:
• Create compelling designs for news, feature and special sections 

for the daily newspaper.
• Consistently meet daily deadlines.
• Collaborate with editor and photographers on graphics, images, 

sidebars, breakout boxes, headlines, and other visual items that will 
engage the reader.

• Manage website and other social media outlets.

Requirements:
• Two years’ experience in newspaper design and pagination.
• Proficiency in Adobe Creative Suite, specifically InDesign and 

Photoshop.
• Ability to work efficiently and creatively on deadline. 
We offer an excellent benefit package, including, medical, 401K, 

paid holidays and vacation.
Send a letter, resume, references and links to your portfolio 

showing a variety of project work. Submit electronically to smantle@
havredailynews.com.

Help wanted

Mobile HoMe foR Rent

Trailer for rent. 111 North-
east River Street, Sarato-
ga. 3 bed 2 bath, fenced 
yard, $700 month plus 
$700 cleaning deposit. 
Call Margie at 307-920-
1219

HoMes foR Rent HoMes foR Rent

Spooky Special
New Lower Rent

Brand new 
manufactured homes 
for rent in Saratoga.
Call 307-324-8822 or 307-315-7202

Missing shingles? Roof 
leaking? Call us for a 
free estimate. We’re the 
cheapest around. 307-
324-4808.

Call Deep Sweep, Inc. 
for professional business 
and residential cleaning. 
Bonded & Insured. Call 
326-8207.

business seRviCes

Saratoga Rentals
316 West Bridge

302 West Saratoga
506 Elm
508 Elm
510 Elm

403 West Hickory
720 West Main St

Hanna
1013 Trona Court
222 East Jefferson 

Apt C and D

South Central Wyoming
Emergency Medical Service

is hiring a 

Part-time
Assistant 

Ambulance Director
For a job description packet contact: 
Ambulance Director Heidi Sifford at 307-710-7559
Send applications/resumes by Oct. 26 to:
Jeb Steward, Joint Powers Board Chairman
P. O. Box 21, Encampment, WY 82325

announCeMents

Dance - Encampment, WY. 
Live Music! The Really Big 
Shoe Band, playing Rock, 
Country, Pop. 6p.m. to 9 
p.m. Saturday - 10.22.16. 
Historic Opera House. 
Free admission, cash bar. 
In conjunction with the 
Saulcy 25th Wedding An-
niversary celebration, but 
open to the public!

This is a full-time permanent position 
with a full benefit package. A complete 
job description is available at www.
carbonwy.com.

Carbon County
has an opening for 

Buildings & Grounds 
Administrative Assistant 

Application available at www.carbonwy.com
Application with resume may be 
submitted by October 20 to:
Gwynn Bartlett, County Clerk 
County Courthouse or mailed to
PO Box 6, Rawlins, WY
(307)328-2655         jimpiche@carbonwy.com

statewide Classifieds

Help Wanted

GENERAL MANAGER: 
Commercial web press/
mailing operation, south-
eastern South Dakota, 
salary negotiable with 
benefits. Send resume 
to Box J, Parkston, S.D. 
57366.

Notice

WHAT’S YOUR GOVERN-
MENT UP TO? Find out 
for yourself! Review public 
notices printed in all of 
Wyoming’s newspapers! 

Visit www.wyopublicno-
tices.com  or www.public-
noticeads.com/wy.

Professional Services

HAVE SOMETHING TO 
SELL? WANT TO AN-
NOUNCE YOUR SPE-
CIAL EVENT? Reach over 
361,000 Wyoming people 
with a single classified ad 
when it is placed in WY-
CAN (Wyoming Classified 
Ad Network). Only $135 
for 25 words. Contact this 
newspaper for details.

House foR Rent

Two bedroom one bath 
home with garage and 
fenced yard. No pets, no 
smoking. $750 lease re-
quired. 307-389-2581

1 bedroom house w/loft, 
full kitchen, washer/dryer, 
Direct TV, Wi-Fi, central-
ly located. $1100 month 
utilities included. 307-
329-8654

Moving sale

Last chance MOVING 
SALE: Sat. Oct.15 8am-?. 
New items added. 1112 
Rangeview (by garage just 
east of senior center)

Help wantedHelp wanted

By Max Miller

Ryan Greene, the 33-year-
old Rock Springs businessman 
and Democratic candidate for 
Wyoming’s U.S. congressional 
district introduced himself by 
saying, “I’m a pipe-welder by 
trade.” Perhaps that’s because 
few career politicians would 
have taken the odds offered 
Greene in his first run for elect-
ed office. Greene discussed his 
bid in an Oct. 3 interview with 
the Saratoga Sun.

Long Odds
The last Democrat to repre-

sent Wyoming in Congress was 
Rep. Teno Roncalio in 1978. Fol-
lowing Roncalio’s retirement, 
the then relatively political 
unknown, Dick Cheney became 
the first of four consecutive 
Republicans to represent Wy-
oming  over the next 38 years.

As Greene has discovered, the 
Cheney family legacy continues 
to be potent in the Cowboy 
State. Liz Cheney, the daughter 
of the man who started a 38-
year span of Republican repre-
sentation, is Greene’s opponent 
in the general election, and she 
is outgunning the political neo-
phyte on many fronts.

Liz Cheney already cleared 
a nine-person G.O.P. prima-
ry field that arose after Rep. 
Cynthia Lummis announced 
her retirement last November. 
In his primary, Greene bested 
Charlie Hardy 58 percent to 42.

In the G.O.P. primary, 
Cheney beat her closest com-
petitor by 18 points, receiving 
40 percent of the vote. She 
capitalized on statewide name 
recognition, a divided field 
of opponents and unparal-
leled fundraising. In that race, 
Cheney raised about ten times 
more money than her top three 
competitors combined.

Contributions
Recognition and resources 

also define Greene’s race with 
Cheney. Reports filed with the 
Federal Elections Commis-
sion (FEC) show Green’s cam-
paign raised just over $98,000 
($53,400 in loans) by July 27. 
Asked if he was being assisted 
by the Democratic Congres-
sional Campaign Committee, 
Greene said: “Not a bit.”.

In the same period, FEC 
files show Cheney raised over 
$1,462,000. Of that, Cheney 
had well-over $500,000 cash on 
hand to Greene’s $3,126. 

Greene said about 96 percent 
of his donations come from 
Wyoming but over 90 percent 
of Cheney’s come from out of 
state. According to Reuters, 
Cheney donors include, both 
former Presidents Bush, for-
mer Secretary of State James 
Baker, former Defense Secre-
tary Donald Rumsfeld, former 
Deputy Defense Secretary Paul 
Wolfowitz and Karl Rove.

The funding imbalance has 
necessitated two different 
breeds of campaigns. Priced 
out of the media buys Cheney 
has access to, Greene has fallen 
back on a sort of retail-politick-
ing that defined a bygone era.

Tailgating and Talking
Thus far, Greene’s signature 

campaign event has been what 
he calls his “tailgate tour.” The 
tour features signs that read, 
“I’m Ryan Greene and I’m run-
ning against Liz Cheney–Let’s 
talk,” and has already added 
70,000 miles to Greene’s truck. 

“We go to the busiest inter-
sections of big cities and stand 
there for six to eight hours,” 
Greene explained. By Oct. 3, 
the tour had passed through 
16 cities, and Greene promised  
he would continue until election 

day. “It’s an open invitation for 
folks to come and talk to us,” 
Greene said, describing the 
tour’s three goals as meeting 
voters, listening to voters and 
talking about Wyoming issues.

Perhaps because he will need 
many Republican cross-over 
votes to win, the word “Dem-
ocrat” is conspicuously absent 
from Greene’s tailgate signage. 
Greene has printed “Repub-
licans for Ryan Greene” yard 
signs and calls himself a “Wy-
oming Democrat,” willing to 
buck his party. “I’m pro-ener-
gy, pro-Second Amendment–I 
mean, this is Wyoming, this is 
who we are,” Greene explained.

Greene said he also connects 
with voters at almost daily 
public events, and that last 
week’s schedule included talks 
with college voters in Laramie, 
a public lands meeting in Land-
er, a forum in Sundance and a 
meet-and-greet in Casper.

The candidate criticized 
Cheney for missing numerous 
public forums, including one in 
Saratoga, and for declining to 
address University of Wyoming 
student political clubs.

Public Land Access
One of Greene’s most promi-

nent campaign commitments is 
to “keep public lands in public 
hands,” an issue he said “Ms. 
Cheney and I are completely op-
posite on.” A proposal backed by 
Cheney transfers control of fed-
eral land to the cash-strapped 
State of Wyoming, and Greene 
worried this would result in 
accessible areas being sold to 
developers. “Basically we’d flip 
our hunting grounds into pri-
vate homes, and I completely 
oppose that,” Greene said. 

Greene pointed to Idaho, 
where the public had recently 
lost access to over 1.7 million 

acres, as an example of how the 
policy could damage. “Where 
there used to be a trail there’s 
now a gate. So no more snowmo-
biling, no more hiking, no more 
hunting for the locals,” he said.

A Plan to Expand
Greene, whose 250-employee  

business services the energy 
industry, also laid out a plan 
for diversifying Wyoming’s 
economy. “During this last bust, 
I had to bring some good people 
into my office and tell them that 
because of the economy they no 
longer had a job,” Greene said. 

He recalled having to let a 
friend go and then going to 
coach the man’s son at little 
league that night, an episode 
that troubled Greene. “The 
repercussions of the boom-and-
bust cycle aren’t numbers on a 
screen. It’s family, it’s friends, 
it’s neighbors,” Greene said.

“We will never drive the de-
mand for energy products. But 
we can sell them what we have 
to offer. We have coal, we have 
natural gas, we have wind and 
solar. Whatever they’re buying, 
we should be selling.”

Another  facet of Greene’s 
economic plan is creating a 
partnership to act as a con-
duit for funding requests to 
move from local government 
to the state and federal levels. 
“(Eastern states) Successfully 
brought their tax dollars back 
into their states for things 
like infrastructure, manufac-
turing, technology, health-
care, marketing and exports,” 
Greene said. The candidate 
said slow internet and few 
hospitals were disincentives 
to invest, but the partnership 
he envisions could direct taxes 
to projects like widening Inter-
state 80 or building a monorail 
in Yellowstone.

Cooperative Future
The mark of a red-state Dem-

ocrat (or blue-state Republican) 
is eagerness to find middle 
ground, and as the son of a 
Trump-backing dad and a Clin-
ton mom, Greene knows com-
promise. He calls former Gov-
ernors Dave Freudenthal and 
Mike Sullivan political mentors 
and expressed confidently, “Wy-
oming will elect Democrats–it 
just has to be the right person, 
the right Democrat.”

A would-be freshman con-
gressman, Greene was careful 
not to over-promise. With that 
caveat, he said, “The legislative 
solutions are only going to come 
from those who are willing to 
work together.”

Airtime and Flapjacks
Unable to match Cheney’s 

advertising, Greene’s campaign 
has pushed hard for other forms 
of airtime. In  August, Greene 
challenged Cheney to five debates. 
Cheney declined all but one, Oct. 
20, in Casper. With her towering 
financial backing and strong 
brand, the debates would likely 
be more helpful to her less-known, 
less-funded rival.

A campaign encounter illus-
trates the race dynamics nicely. 
In Greene’s recounting, he arrived 
at an Evanston breakfast at 8 
a.m. and had spent 90 minutes 
working the crowd when Cheney 
arrived at 9:30. Cheney  sat at a 
table of Greene supporters and 
told Greene she was trying to 
convince them to vote for her.

“I was just teasing her, but I 
said, let’s have a pancake eating 
contest, you and me, winner takes 
the seat!” Greene said. “She de-
clined that! So I said, no debates, 
no pancake eating contest, what 
are we going to get?” 

Wyoming will answer that  
question at the polls next month.

Whistle-stopping Wyoming
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